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What will we be coveringe

« What is Design Thinkinge
« Design Process

« Design Brief

« Design Principles

« Resources

« Exercise

« Questionse




« Design Thinking is an
approach and a mindset
that can help you solve
challenges

« Can be used in different
contexts
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What is Design Thinking?
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THE DESIGN THINKING PROCESS

GETTING
TS SCALE

GETTING
STARTED




I have
a challenge.

How do I
approach it?

I've learned
something.

Howdol
interpret it
and express

my ideas?

I have
a prototype.

Howdol
test it with users
and refine it?




[The Approach is...

e User-centered
e Based on learning by doing
e Experimental

[The Mindset Is...

e Freshly naive
e Creatively confident
e optimistic




Creative Problem solving

06000

Empathise Define Idea Co-creation Prototype Test
Problem Observation Concept Design Develop Validation

Observe and understand Reframe needs into  Generate volume  Visualise possible  Gain feedback

the customer experience an actionable and variety of solutions by and refine
Why, Wants, Needs problem statement solutions creating quick solutions
prototypes

Problem Finding Problem Solving Solution Testing




Creative Problem solving
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Construct a point
of view based on
customer needs

& insights

Ideate

representation
of solutions

Brainstorm Put your
Learn about your many possible LS (187 e]= :,:;t? 2;‘:;::2
customers solutions for feedback

http:#www.effectiveul. comvblog/wp-content/uploads/20 140 8/ux-design-proce ss jpg
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INSPIRATION IDEATION ITERATION
is about framing a design is about generating ideas islahnut crl.'-nti_nual
challenge and discovering and making them tangible. experimentation based on

user feedback.

new perspectives on the
opportunity.
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https://logogeek.uk/logo-design/process/

The Brief




Define Your Challenge

« To define your challenge, identify a user
group and a problem that needs to be
solved.

X

User group User need/problem




HOW MIGHT WE ¢

INNOVATION

FEASIBILITY
(TECHNICAL)







9 STEPS
TO CREATING A KILLER BRIEF
FOR YOUR GRAPHIC DESIGNER

1// INTRO
Describe your business in 1 short paragraph.
What is your ‘elevator story™?

2 // FEELINGS

What feelings do you want your brand to evoke?

3// LOOK + FEEL

What aesthetic are your looking for?

4 // BRAND POSITION

Are you a Target or Chanel?

5// LIKES + DISLIKES

What brand do you like and dislike? Why?

6 // COMPETITORS
Who are your closest competitors?
What makes your different, unique?

7 // NEEDS

What exactly do you need at the end of the project?

8 // BUDGET

How much $ have you allocated for the project?

9 // TIMELINE

When do you need the project to be completed?

BuTtTERCUP

www.buttercupink.com




« Why you are doing this. [It may seem
abwvious, but it helps to put it down on
paper). This is the business background, what

Backg rou nd the company is, what the business goals are,
competitive environment, opportunities
spotted in the marketplace etc. Write it
simplyand clearly-as ifto a ten yearold

'D bj ECt‘i‘h‘E + What this particular piece of promotional

material should achieve

Ta rget + Define them as people, not just job ttle. Their
age, background, what their daily concerns

Audience

+ What you are offering them in a single
sentence. (This is not a description of your
product or service, it's how it will benefit the
reader]

* The features and details of your product or
Su p pDI’t f‘D r service which backs up the main benefit in

your promise. This can be as long as you like —

vnu r prﬂm iS'E the more information the better.

+ What the reader should think, feel and DO as

KEV Mes SagE a result of reading this.

Ti m i ng & . "i'l_.l'hET format, size ete it is, and when it's
Perameters requed

A
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The Doodle Revolution

AND THE WORLD IS
CHANGING TOO FAST FOR

| USTO IGNORE IT.

e
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e g \'l ~ v
P A Vicious (ycle
© SPECIFIC TO “creative pes"
° REQUIRES TALENT IN " mw;nj”

BUT VISUAL
LANGUAGE 1S
NATIVE TO
ALL OF US.

THERE IS A SIGNIFICANT AND
NEGATIVE IMPACT FROM OUR
\JGNORANCE OF VISUAL LANGUAGE. ,

(° pmb‘m-solvinj ine#iciency
0 ) ° Misa.lijneJ communication
© poor information retention

| © decreased access to ins'gh’cs

| ©use of only certain fypes of intelligence
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UNLOCK THE
POWER T0 THINK
DIFFERENTLY

DOODLE

REVOLUTION
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The Back of the Napkin

The 4 steps of visual thinking:

What is out there?
What am | looking at?
What are the limits?
Which way is up?

What do | see?

Have | seen this before?
What patterns emerge?
What stands out?

What seems to be

missing?

o

-~

How can | manipulate
these patterns?

Can | fill in the gaps?

Have | seen enough —
or do | need to go back
and look at more?

v\" ,5[,\0,,/

ST

This is what | saw, and
this is what | think it
means.

Is this what |
expected... or not?

When you look at this,
do you see the same
things?
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MAKING IT VISUAL

S

ITERATION
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Our brain processes visuals 60,000x faster than
text

90% of information fransmitted to the brain is
visual

50% of the brain is active in visual processing
40% of people respond better to visual info
than text

/0% of all sensory receptors are in your eyes

https://www.business2community.com/infographics/ima
ges-vs-text-data-winning-visuals-infographic-0887861



https://www.business2community.com/infographics/images-vs-text-data-winning-visuals-infographic-0887861

OUR BRAIN PROCESSES VISUALS 60,000x FASTER THAN TEXT

socialmedia2da

via



https://twitter.com/socialmedia2day
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INFOGRAPHIC?

You are looking at one! Infographics are a fun and quick way to learn about a topic without a ton of heavy reading. There are many different styles
of infographics and data visualizations, but the ultimate goal for all infographics is to be shared. Learn what makes a great infographic, why they
are useful for everyone, some tips to create a viral infographic and the numbers to back it all up.

AN INFOGRAPHICIS:

A data-rich visualization of a story or thesis A tool to educate and inform A way to build brand awareness and
inbound links at half the cost of standard online
marketing campaigns
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Comysigived Material
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CRAP

e Conftrast

* Repifition

» Alignment e e
* Proximity ROBIN WILLIAMS

(Available at Skokie Public Library) ﬁj



CRAP

 Why focus on these elementse
—Consistency

—Readabillity

—Focus

(Available at Skokie Public Library) ﬁj
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Good Contrast Bad Contrast

Contrast

Jogh Wink

« Color

« Weight

« Shape

« Size

« Classification
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Good Contrast
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R EPITITION

The principle of Repetition states that
you repeat some aspect of the design
throughout the entire artwork. Repeating
elements can vary from using the same
color or the same font, a particular bullet
point or a certain design element.




ABOUT US
THE FUTURE OF [
BUSINESS
STARTS HERE.

WEEL MDA W

OUR SERVICES

THE BIG IDEA.




ABOUT US MEET THE TEAM MEET THE TEAM

THE FUTURE
OF BUSINESS
STARTS HERE

OUR SERVICES TABLE EXAMPLE

e - Tim dvee

THE BIG IDEA




ALIGNMENT

According to the principle of Alignment, nothing
should be placed arbitrarily on the

page. Everything should have a connection with
some other items. When elements are aligned
carefully on the page, they make up a “stronger
cohesive unit”, even if they are physically
separated from each other.




Poor alignment Mixed alignment

Good alignment




P ROXIMITY

According to the principle of Alignment, nothing
should be placed arbitrarily on the

page. Everything should have a connection with
some other items. When elements are aligned
carefully on the page, they make up a “stronger
cohesive unit”, even if they are physically
separated from each other.




Editor’s Letter

EXTENDING THE FAMILY
orem ipsum dolor sit amer, consecterver adipiscing elir. Cra vt tortor. Integer
nibh id tellus sagirtis heodrent. Duis magna nixi, sodales vel, mollis vel,
vehicula eget, lorem. Curabitue enim magna, sagitris quis, choneus vel, pellentesque
wit amet, dut. Nune lobortis justo eget nibh. In lobortis dolor in nunc. Sed averor
faculis mauns. Crix consectetuer accumsan nisl. Donee nee sem. Morbi it
amet lorem et sem mollis dicram. Nam vulputate congue nibl, Morbi leo sem,
pulvinar rempus, lacinia sit amet, mollis ar, sugoe. Ut
faucibus odio in felis. Phasellus mollis posuere mauris.
Pelleatesque sodales, neque ac tristique elementum,
dolor felis malesuada lacus, non aliquam sapien nisd cgoet
est. Pellentesque pulvinar ent i arcu. Vivamus et nisl
nec s fempas consequat. Curabitue quis uma varos
orct sodales sollicinudin. Tareger pora, dui volupar
abquet faucibes, lectus arcu clementum v, in ultricies
lacus et id eros, Nunc rellus tellus, viveres vitue, gravida
vel, ultnices non, orci.

Nunc eget eros tempus arcu pellentesque pulvinar, In

massa. Nusc gravida nibh pulvinar lecrus, Suspendisse

potent. Curabitur id ante. Class aprenr racini sociosqu

ad ltors wrguent per conubla nostra, per incepros

himenacos, Cusabitur vulputate dui eget leo, Pellentesque

loborns ulmces purus, Cum sociis namxue penatibus et

magnis dis parturient montcempus, lacinia sit amet, mollis ar, avgee. Ut faucibus
odio 10 felis. Phasellus mollis posuere mauris. Pellentesque sodales, neque ac
wristique clementum, dolor felis malesuada lacus, non aliquam sapien nisl eget est,
Pellentesque pulvinar erat id arcu. Vivamus et nisollicinudin, Integer porta, dui
volutpar abiquer faucibus, lecrus ares, nascerur ndiculus mus. Sed commado, nulla
ut portritor aliquam, uma mi gravida msi, non accumsan libero velit nec ante. Ves
suctoe vestbulum. Nam dignissim. Nune consequat dui cu augue. Donee dignissim
ullamcorper risus. Maccenas hendrenit. Vivamus id keo quis ibero facilisis.

Your name here. e in Chaef

Editor’'s Letter

EXTENDING THE FAMILY

otem ipsum dolor sit amet, consectetuer adipiscing elit. Cray ut tortor.
reger dn nibh i tellus sagieds hendrerit, Duis magna nisi, sodales vel,
mollis vel, vehicula eger, lorem. Curabitur enim magna, sagittis quis, thoneus vel,
pellentesue sit amet, dul, Nunc loborts justo eget nibh.
Tn Joboros dalor in nunc, Sed auctor aculis mauns. Ceay
consecterver accumsan nisk, Donec nec sem. Morbi sir
amet lorem et sem mollis dictum, Nam vulputate congue
nibh. Morbi ko sem, pulvinar rempus, lacinia sit amet,
maollis at, sugue. Ut favcibus odio in felis, Phaseltus mollis
posuere mauns, Pellentesgque sodales, neque ae tristigue
clementum, dolor felis malesuada lacus, non aliquam
sapien nisl eget est. Pellentesque pulvinar eor id arcu,
Vivamus et nisl nec asus tempus consequat, Curabitur
quis urna vanus oeci sodales sollicitudin, Integer porea,
dui volurpar aliquer favcibus, Jectus arcu elemennum
risu, in ulericies lacus est id erox. Nunc tellus rellus,
viverra vitae, geavida vel, ultrices non, orci.

Nune eget eros tempus arcn pellentesque pulvinar, In
massit. Nune gravida nibh pulvinar lecrus. Suspendisse
potenti. Curabitur id ante. Class aprent taciti sociosqu

el

Tricon purus. Cum wocks Netoque PEnatibus e magnis dis perturent montes,
ad liwors torquent per conubia nostr, per inceptos nascetir rdicubis mus. Sed commodo, nulls Ut POrtLILor Bkauam, Urna M gravida

himenacos. Curabitur vulputate dui eget leo, Pellentesgue

lobartis ulirices purus, Cum sociis natoque penatibus

et magnis dis parturient montes, nascetur ridiculus mux, Sed commeodo, nulla
ut porttitor aliquam, uena mi gravida nisi, non accumsan libero velit nec ante.
Vestbulum vel quam eget metus auctor vestibulum. Nam  dignissim. Nunc
consequat dui cu ague. Donee dignissim ullamcorper nsus. Maccenas hendrerit.
Vivamus id leo quis libero facilisis.

Your name here.
Fditor in Chief







CONTRAST REPETITION

- Unique elements in a design should : 3 7\ cohesivensess ina
stand apart from one another. One : sign. Once & design pattern has
O use contrast. Good . been established - for example, a
contrastinad = which can be dotted barder or a specific

TONE/VALUE achieved using elements like color typographic styling - repeat this
tone, size, and more - allows the pattern to establish consistency.

viewer's eye al

S Tha short \ "
SIZE/SHAPE ‘ s version
To the left, you can see 4 ways to

create contrast in your dasign. Establish a style for each element in

. a oesign and use it on similar elements
i I RINCI lES

of

Proximity altows for
visual unity in a des I
two elements are related
should be place lose
proxmity to one ancther.

Pr alignment in a design means that
nitis visually connected to
nt. Alignment allows for
%, nothing {s aut of place or .
A 3 ick referemce pester
d when alignment has been ™ o P
andled well

clutter, emg
organization, and increases
viewer comprehansion

Imagine how rid
uld be if the proximity

5 on this graph
ated on the other side

http://blog.visme.co/elements-principles-good-design/
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School'’s out:

children take
to the streets

@ Student protests across UK

® Isolated breakouts of violence

® Clegg's regret’

Paul Lewis
Matthew Taylor
Patrick Wintour

over fees pledge

phrase associated closely with Margaret
Thatcher's elforts in the 19805 to deny the
A television coverage.

Gove said the gavernment would not
waver.adding: “Irespond to arguments. 1
do pond to vialence.*

Tensafthousandsafstudents andschoal
pupils walked cutaf class, marched, and
cccupied buildings around the country
yesterday in the secand day ofmassaction
within a fortnight to protestat education
cuts and higher taition fees.

Amid more than a dezen protests, esti-
mated by some to invelve up to 130,000
students, the only significant violence
cameincentralLondon . Late in theevening
a crawd ram paged near Trafalgar square,
smashing windows on buses, shops and
cffices, mcluding the Treasury.

Anempty van comes under attack in
Westminster yesterday

Earlier ¥ .
manyofschoolage, tried tobreak through
police lines. Others seized on an unat-
tended police van smashing windows and
scrawling graffitialong its side.

The caalition pevernment con-
demned the protests, saying they were
being hijacked by extremist proups. The
L

L

In contrast Nick Glegg. the deputy
primeminister, whose pre-clection pledge
tooppose increased taition feesh d
him the focus ofstudent anger, spoke of
his "massive regret” in having to rescind
the pramise.

“Iregretafcosrse that can'tkeep the
promise that | made becanse - just as in
life - sometimes you are not fully in con-
trolafall the things you need to deliver
those pledges.” he told one of several
angry callers to BAC Radio 2's Jeremy Vine
Shaw. "Of casrse 1 massively repret fnd-
ing myselfin thissituation.*

Butsaid thatthe factthe Liberal Dema-
crats hadbeen forced into 3 coa lition, and
that the comntry’s fnances were worse
than they had anticipated, meant they
had to accept "com prom se

Asked about his reaction to footage,
Tier in the week of students, hanging
him in effipy, Clege said: ' I'm developing
a thick skin.*

In a further sign of the developing
pressure an the government's cuts pro-
gramme, Len McCluskey, the new leader
ofunite, britin shiggestirade union, pat
himself and his union at the forefrontaf
“an allance ofresistance” . Inan inter view
in todays Guardian, McGluskey says:
“There is an anger buikling up the lkes
ofwhich we havenatseen inourcountry
since the pall tax.

The Ashes
The very best
coverag

Special report The Taliban unit with

an east London cab driverin its ranks

Fighters in

Innorthern Afghanistan,
Guardian reporter

Ghaith Abdul-Ahad was
given extraordinary access
to a group of Taliban. Then
the Americans attacked

The biggest single protest yest
was in Landen , where an estimated 5,000
people - many of them no ticeab y yo snger
than those who took part in the previcus
mass protest on 10 Hovember - spent

howrs “kettled” in White- 4 5’)
.

hall as officers sought to
preventarepeatafthe cha-

the hindscape of Dhani-Gharriin
northemn Afghanistan i a quiltof helkds
autlined by carth berms, poplar trees
and irrigation canaks. Driving into
ict ta meet the area's Taliban
commander hite last month, we passed
men and boys wha coaked rice in mud
I o

L

ani-Ghorri. At least two of their fellow Taliban live in the UK cutside the ‘fighting season

Fashtun - from Baghlin and its neigh-
bawring pravinces. Most surprising.
thamgh, were the two who said they
lived in Britain.

we were asked to wait for the district
chicfin the hasse afaburly, bearded
man who spoke passable English with a
hintofa Landon accent. Far mostof the
time he lived in cast London, he said,
buthe came to Afghanistan for three
menths of the year to fight. He was a
mullah and had the rank of a mid-level
taliban commander.

“1 work as aminicab driver there.” he
said. "lmake good money, you know
But these people are my friends and my
familyand itsmyduty to come to hght
the jihad with them

“There are many peo ple like me in
Londan,” he added . “We collect money
ad all year and come and hight

e shared the compound-style house
in Dhani-Ghorri with his brothers and
sisters and their familics. The aldest
brather. a seniar cleric ar maulvi,also
lived in London. 0fhis two yosnger
R

Abdu

ahad

The hghting season was coming toa
close, they said. and the four of them
were getting ready to return to their
civilian lives abroad

Our host exphined the delay in the
district chiefs arrival: he was resolving a
dispute between two vilhges and wauld
arrive soon

Asuccession ofbearded farmers who
had just finished their work in the fields
arrived at the house while we waited
bringing with them a smell of sweatand
mud. They chatted about the operation
of the day befare, when onea f their
comrades attacked a Nato convoy wear-
ing a suicide vest. e had successfally
gained martyrdom by killing himself in
the operation, they said.

when Lal Muhammad, the district
chief, entered the room, all the men
jumped to attention

Lal M shammad i a shortand stern
s3-year-old madrassa teacher. In his
crisphlue shalwar gameez and dark

brown glsses it was 26-27 ))

easier to imagine
R

him giving a class
e e
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