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Think Like a Designer



• What is Design Thinking?

• Design Process

• Design Brief

• Design Principles

• Resources

• Exercise

• Questions?

What will we be covering?



• Design Thinking is an 

approach and a mindset 

that can help you solve 

challenges

• Can be used in different 

contexts 





Ideo

https://youtu.be/wOrmr5kT-48









The Approach is…

• User-centered

• Based on learning by doing

• Experimental

The Mindset is…

• Freshly naïve

• Creatively confident

• optimistic



Creative Problem solving



Creative Problem solving







https://logogeek.uk/logo-design/process/

The Brief



• To define your challenge, identify a user 

group and a problem that needs to be 

solved.

Define Your Challenge

User group User need/problem



HOW MIGHT WE _________?









The Doodle Revolution



The Back of the Napkin





MAKING IT VISUAL



• https://www.business2community.com/infographics/ima

ges-vs-text-data-winning-visuals-infographic-0887861

• Our brain processes visuals 60,000x faster than 

text

• 90% of information transmitted to the brain is 

visual

• 50% of the brain is active in visual processing

• 40% of people respond better to visual info 

than text

• 70% of all sensory receptors are in your eyes

https://www.business2community.com/infographics/images-vs-text-data-winning-visuals-infographic-0887861


via @socialmedia2day

https://twitter.com/socialmedia2day






CRAP
• Contrast 

• Repitition

• Alignment 

• Proximity

(Available at Skokie Public Library)



CRAP
• Why focus on these elements?

–Consistency

–Readability

–Focus

(Available at Skokie Public Library)



CONTRAST



• Color

• Weight

• Shape

• Size

• Classification

Contrast









REPITITION
The principle of Repetition states that 

you repeat some aspect of the design 

throughout the entire artwork. Repeating 

elements can vary from using the same 

color or the same font, a particular bullet 

point or a certain design element.







ALIGNMENT
According to the principle of Alignment, nothing 

should be placed arbitrarily on the 

page. Everything should have a connection with 

some other items. When elements are aligned 

carefully on the page, they make up a “stronger 

cohesive unit”, even if they are physically 

separated from each other.





PROXIMITY
According to the principle of Alignment, nothing 

should be placed arbitrarily on the 

page. Everything should have a connection with 

some other items. When elements are aligned 

carefully on the page, they make up a “stronger 

cohesive unit”, even if they are physically 

separated from each other.







http://blog.visme.co/elements-principles-good-design/





• No more than three or four of anything 

(colors, fonts)

• Keep it SIMPLE

• Rule of Thirds

• Infographics and templates

Standard Design Tips



Font Choices



Rule of Thirds



Additional Resources



Questions?

Time to play.



Want a copy of this presentation?

Visit www.skokielibrary.info/handouts 

where this presentation will be available 

for four weeks.

Thank You!


