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What will we be coveringe

« Data visualization

« What is an infographic?

« Graphic Storytelling

* Elements of designing a good infographic
« Resources - places o create and explore

« Questionse




A PICTURE IS
WORTH A
THOUSAND
WORDS...
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History: Cave Drawings 30,000 BC
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Data Visualization

« Edward Tufte
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Jsing visual elements helps
to create a story, which
helps consumers 1o
connect.




Steps for visualizing data

1. Define the problem
2. Define the data to be represented

3. Define the dimensions required to
represent the data

4. Define the structures of the data

5. Define the intferaction required from the
visualization




Qur brain processes visuals 60,000x faster than
text

90% of information tfransmitted to the brain is
visual

50% of the brain is active in visual processing
40% of people respond better to visual info
than text

/0% of all sensory receptors are in your eyes

https://www.business2community.com/infographics/ima
ges-vs-text-data-winning-visuals-infographic-0887861



https://www.business2community.com/infographics/images-vs-text-data-winning-visuals-infographic-0887861

"o | OUR BRAIN PROCESSES VISUALS 60,000x FASTER THAN TEXT
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https://twitter.com/socialmedia2day
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INFOGRAPHIC?

You are looking at one! Infographics are a fun and guick way to learn about a topic without a ton of heavy reading. There are many different styles
of infographics and data visualizations, but the ultimate goal for all infographics is to be shared. Learn what makes a great infographic, why they
are useful for everyone, some tips to create a viral infographic and the numbers to back it all up.

AN INFOGRAPHIC 1S:

'

00 ...

————

A data-rich visualization of a story or thesis A tool to educate and inform A way to build brand awareness and
inbound links at half the cost of standard online
marketing campaigns




In fo -graph ic
nfo 'grafik/
noun

a visual iImage such as a
chart or diagram used to
represent information or
data.

'a good infographic is
worth a thousand words"




UmngThOTdeﬂnmon“.

Any visual information
would be considered
an infographic

« Road signs

* [cons

* Symbols efc.
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FIRE ROAD HILL
STATION NARROWS
(FROM RIGHT)



PAEL K Wboeniy 10

FIE. stock marker |\I\-\I-I|np
Jorvm. S0 o) the m

o
ihe U Fedderal mbenest
Lasi i

b i i,
haidly cae fod

g

Fnenid s helpang ban
i tamadim with, g ool
A beast thive MPs asknd Dr Vivian

to be reviewed

nity Divenkopament, Voulh and

NEWS

Rational response to rising costs

CHARITY?

% Public Assistance

T MW PRI Wi 1 o 2500 PGL 1

{ FOOD

JUNE

Prices of milk ug, ateording
o Case survey. Price of
condessed mek up by 10l
S0 ceals, 14 1o &7 ceats for

TRANSPORT

JULY

It owmers wha park

ETE, POE & ECP up by

¢ Subsidies the
way to go

APRIL

Petecl 2ad diesed prices vp by
10 cens 2 e

Sports (MCYS: Can the Govemment be
aaritable fowards the poot s this

1 ko

m--wh Kot Fovesl

T O
e

ik
r.-. " |\.-Il..u.d\.» be sdmitied 1s
s

e repecie ewcal s (his yrar.
The PA sllomanicr wa screased by
Ietwioen 530 sl $115 & mosith,

dobedd that BECYS s

Iir Palakrivhaan
all and will be

e notet: 1 s i
e P bistgg e Bl st sl
o Mt T far thés year coubd e .-mdn

e

qquarter st back ol oo
andl higdhes ool cosis

s i
s oo, WP Flalisah Yacob
twa prasoed cun

They wanied

Pt 0 Malakrishnan saidd he woud
ol |~‘,.z. P'A allcwssce wricily 1o the
CFL 1, b clfiered an imvsdggh limdis

el

Firsl, he
tha: Missisiry of Healihy's (8
e o what
a "healitey meal”
o, his St w1
Fairpaice aipermarket b
Hle sk “They
a

biarke
o
this was the real thing
“That i what I'ss eeally prgging m.”
Bl achbend: “ A0 e el of the day
e e fir dangs we wanl o defoee
~ sl oy the sabile, @ rool sver yous
heabieare wiven you Deed i ssd
eulscation for yous oh

e
Iy the raw ingredients.
for g, 14 recipienis typacally
sabninhirdd HDJE rent
Frr——
1 which we
T

o3 up by 1 oot 2 :.'::.1'

Flout grices g 30 per et

II]'H'EHSEH

's C-class patieals: pay
51 mars. Thoss ia K2 wards
#3y 53 mar

HOUSING

i patients 2l her
HOA flats k’."ll'i"!lr 3 ar

o firpy FOalEy

Hois Ol W o i
e by headibcaie, i
i salsdilien, ilithes wid seiviee
] Coecrvamcy trbalios
il e abir stibrbdised srevdors fid
=]

HOE ety 31 10y
SEPTEMBER

WUy wad charges s
5 o by 52

Ve Suppheine
Fuind, CIOs sl ol g
III'{H'!NI-M\ havr e berway

it OCTOBER
Pivate ot pecet s 1.3 g
Chi] bitwins Jul
Bigbedt bevel 6

-]

unvsn!m =it
daily ward charge dor BY
wrds ug by §1

puih
’ l\-tl'tl e 52 m

DECEMBER
T hicy

UTILITIES

JULY

Electricity laress up by
almont 3 pae cont for Jul
Sx

[
b 1o ¢

SEPTEMEER

Electricity (arity up by

Ihil Jt-!ﬂ IIIIl

15 5 P
ilgwatt-bour ler Ocl 12 Dec

DECEMBER

Electricity fariss o go up by
per el par

GOVT RELIEF
AND SUBSIDIES

# Worklane Incamsa Supplemant

Sy by neward okt i age Sgapore wirkers o yining
ool

EDUCATION

JUNE
Sorm WUS L J
Fearsge ol 14 par ot

nmﬂwnmwﬁ.wed sar 41,500 o e monindy aed itve
propety worh not more fhan n el valse
They must a0 wort lmnhu morihs i any Hx-mosth pariod
CAMOCM year, OF 31 b S mOSTH b Calendr year,

# GST credits

Gibven 12 Simginoieans 80 beip offsel B57 b k263 Juty

# Comi-are Fund
T help Thona kef Bebind — namely sidirdy. poor and [obima - a5 Singapars
[t 0% W coROmiC restractueg

# Utilities and service & conservancy rebales

i ¢ s
Niels bramsactises







9 types of infographics

 Statistical infographics

« Informaftional infographics
« Timeline infographics

* Process infographics

« Geographic infographics
« Comparison infographics
« Hierarchical infographics
 List infographics

« Resume infographics

hitps://venngage.com/blog/9?-types-of-infographic-template/ ﬁj




Uses of infographics

« Quickly communicate messages

« Simplify large amounts of data

« |dentify trends and patterns in data
« Communicate insights quickly

* Present complex data

« Explain how things work
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CRAP

» Repitifion

DESIGN AND TYPOGRAPHIC PRINCIPLES

o A| |g nmen 1' FOR THE VISUAL NOVICE

* Proximity ROBIN WILLIAMS

(Available at Skokie Public Library) ﬁj



CRAP

 Why focus on these elementse
—Consistency

—Readability
—Focus

(Available at Skokie Public Library) ﬁ]
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Contrast

Color
Weight
Shape

Size
Classification

Good Contrast
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Sﬂfnrd g |
ovember

Moda .I'I’J.gﬁd'

Josh Wink

WitA Spocial Guesls...
g -!'ﬂ-ﬂ_ﬂ!p'-ﬂ
D] Rof Sherwood
[ TR

Special
1'9+ Ewnt!

FI:EEEIIZ HEET Froe m!'p-rn II|:|-|'|'|-

I ':'- ‘L 1 _‘: f'.':-rl"

moda nighlchb
FEF] il 2508 4L
rrayina] popaee aind
clavalang, ahls







CONTRAST

s [




REPTITION

The principle of Repetition states that
you repeat some aspect of the design
throughout the entire artwork. Repeating
elements can vary from using the same
color or the same font, a particular bullet
point or a certain design element.




THE FUTURE OF
BUSINESS
STARTS HERE.
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THE BIG IDEA.

ABOUT US MEET THE TEAM MEET THE TEAM

OUR SERVICES OUR CLIENTS TABLE EXAMPLE
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ALGNMENT

According to the principle of Alignment, nothing
should be placed arbitrarily on the

page. Everything should have a connection with
some other items. When elements are aligned
carefully on the page, they make up a “stronger
cohesive unit”, even if they are physically
separated from each other.




Good alignment Poor alignment Mixed alignment




P ROXIMITY

According to the principle of Alignment, nothing
should be placed arbitrarily on the

page. Everything should have a connection with
some other items. When elements are aligned
carefully on the page, they make up a “stronger
cohesive unit”, even if they are physically
separated from each other.




Editor’s Letter

EXTENDING THE FAMILY

anem if it amet, dipiscing elit, Cras ut oetor, Integer
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vehiuls eget, berem, Curabitur coumn magna, sagaeeis guis, shoneus vel, pellontesgue
sit amet, dut. Nune loborts justo eger nibh. In loborms dolor in mune. Sed auenor
faculis mauris. Cris consectetuer accumsan nisi. Donee oee sem. Morbi it
wmet lorem et sem mollis dictum. Nam velputate congue nibh, Morbi leo sem,
pulvinae tempus, lacisia sit amet, mollis s, augue. Ut
faucibus odio in felis. Phasellus mollis poswere mauris,
Pellentesque sodales, neque ac tmstique elementum,
dolor felis malesuada lacus, non aliquam sapien nisl egee
st Pellentesque pulvinar erat il arcu. Vivamus et nisl
oo thaus tempus conseguat, Cursbitug quis urma vanus
orci sodales sollicimdin, Inreger porea, dui volurpar
aliquet fscibuas, locrus arcu clementum risus, in ultricies
facus st id eros. Nune rellus rellus, vivern vitae, gravida
vel, ultrices non, orei.

Nune eget erom empus arcu pellentcsgque pulvinas, In

massa. Nune gravids nibh pulvinae lecrus. Suspendisse

potensi, Curabirur id ante. Class aprent taciti sociosqu

ad leors wonquent per conubia nostr, per incepos

himenaeos. Cosabirur velpueate dui eget leo. Pellentesque

Toborms ulmces purss. Cum soctis namgue penanbus er

magms dis parturient monteempas, lacinia st amet, mollis ar, avgue. Ur faucibus
odio i felis. Phascllus mollis posuere mauris. Pellentesyue sodales, neque ac
ristique clementum, dolor felis malesuada lacus, non aliquam sapien nisl eget est,
Pellentesque pubvinar crat i arcu. Vivwmus et nisollicindin, Integer porra, dui
volupar aliquer faucibus, keerus ares, nascerue tdiculus mus, Sed commedo, nulls
ut porttine aliquam, wma mi gravid aisi, non accumsan libero velit nec ante. Vs
auctor vestibulum, Nam dignissim. Nunc consequat dui eu augue. Donee dignissim
ullameoeper risus. Maceenas hendeediv. Vivamus id leo quis libero facilisis.
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Editor’s Letter

EXTENDING THE FAMILY

otem ipsum dolor it amer, convecteruer adipiscing elit. Cras ut tortor.
L‘nlmﬂ i nibh i rellus sagies hendredr, Duls magna i, sodales vel,
mallis vel, vehiculs eget, lorem, Curabinur cnim magna, sagies quis, thoneus vel,
pellentesgue sit amet, dui, Nune bobortis justo eget nibh,
In loborts dobor in nune. Sed aucror inculis manris, Cras
consectetuer accumsan nisi, Donee nee sem. Morbi sit
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Vivamnaes id leo quis libers facilisis.







CONTRAST

Unégque elements in a design should
- stand apart from cne another. Ona
his is touse contrast. Good
- which can be
TOMNEAALUE b elements like color,
1ore — allows the
s ta flow naturally.

SIZE/SHAPE - '.
To the left, you can soe 4 ways to
create conkrast in youwr design,
DIRECTION - .

»MENT

1is visually connected to
Algnment allows for
eohesiveness; nothing feels out of place or
i d when alignment has been
andled well,

_J = =
nih
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PRINCIPLES

of

DESIGN

quick referemce poster

Repe: i B 4 cobheliveness in &
dessgn. Once & design pattern has
bBeen established - for example, a
dotted barder ora ic
typagraphic styling - repaat this
pattern toestablsh consistency.

Tha short version?

Establish a style for eath elemeant in
3 dasign and use it on similar elements

PROX
IMITY

http://blog.visme.co/elements-principles-good-design/

REPETITION

Proximity allows For
wisual unity in a design.

should be place el
prawamity toane another.
Doing 50 minimizes viswual
clutter, emphases
arganization, and increases
wigwer comprehension,

|'|'||\]'.l'||'|ﬂ_II how ridiculaus It
wiould be if the proximity
icons on this graphic ware
located on the other side

of this dacurment.




Yours to treasure ..

Our exclusive line i

of Kate & Wills tat

School’s out:

children take
to the streets

® Student protests across UK

® Isolated breakouts of violence

® Clegg's ‘regret’

Peter Walker
Paul Lewis
Matthew Taylor
Patrick Wintour

over fees pledge

phrase associated closely with Margaret
Thatcher's efforts in the 1980s to deny the
4 television coverage.

Gove said the government would not
waver adding: “Irespond to arguments. 1
do pond to violence.

Tensafthousands afstudents and schoal
pupils walked outafclass. marched, and
cccupied beildings aroand the cauntry
yesterday i the secand day ofmassaction
within a fortnight to protestat education
cuts and higher taition fees.

Amid more than a dozen protests, esti-
mated by some to invelve up to 130,000
students, the only significant violence
cameincentralLondon . Late n theevening
acrawd ram paged near Trafalgar Square,
smashing windows on buses, shops and
chfices, meluding the Treasury.

An empty van comes underattack in
Westminster yesterday

manyofschoolage, tried to break through
poelice lines. Others seized on an unat-
tended police van smashing windows and
scrawling graffitialong its side.

The coalition povernment con-
demned the protests, saying they were
being hijacked by extremist roups. The
o

L

In contrast Mick Clegg, the deputy
primeminister. whose pre-election pledge
tn oppose increased tuition feesh d
him the focus af student anger, spoke of
his "massive regret” in having to rescind
the promise.

“Iregretof course thatlcan'tkeep the
promise that Imade becawse - justas in
life - sometimes you are not fully in con-
wolafall the things you need 1o deliver
those pledges,” he told one of several
angry callers to BBC Radio 2's Jeremy Vine
Show. "Of course I mass ively regret fnd-
inpmyselfin this situation_*

Butsaid that the fact the Liberal Demo-
cratshadbeen forced into a coalition and
that the cosntry's Snances were worse
than they had anticipated, meant they
had to accept "com promise” .

Asked about his reaction to footage,
earlier in the week ofs
him in effipy, Clegg said: "I'm developing
a thick skin_*

i a further sign of the developing
pressure on the povernment's cuts pro-
pramme, Len McCluskey, the new leader
ofunite, Britains biggest trade union, pet
himself and his union at the forefrontof
“an allance ofresistance” . In an interview
n today's Guardian, McCluskey says:
“There is an anger building up the lkes
ofwhich wehave notseen in our country
smce the poll tax.*

‘ The Ashes

The very best
coverag

Special report The Taliban unit with

an east London cab driverin its ranks

ani-Ghorri. At least two of theis fellow Taliban live in the UK cutside the ‘fighting season”

In northern Afghanistan,
Guardian reporter

Ghaith Abdul-Ahad was
given extraordinary access
to a group of Taliban. Then
the Americans attacked

The biggest single protest
was in Landen, wherean estimated 5,000
people-many of them naticeably yonger
than those who taok partin the previous
mass protest on 10 November - spent
hosrs “kettled” in white-

hall as officers sought ta 4-5))

preventa repeatafthe cha-

.

The ndscape of Dhani-Gharriin
northermn Afghanistan i a quiltaf fiekls
autlined by carth berms. poplar trees
and irvigation canals. Driving int

the district ta meet the area s Taliban
commander kite last month, we passed
men and boys wha coaked rice in mud

.

I

. L

Fashtun - from Baghln and its neigh-
bawring pravinces. Most surpriing.
thamgh, were the two who said they
lived in Dritain.

we were asked to wait for the district
chicfin the hamse afa burly, bearded
man who spoke passable English with a
hintofa London accent. Far mostoFthe
time he lived in cast London, he said,
buthe came to Afghanistan for three
months of the year to fight. He was a
sllah and had the rank of a mid-level
liban commander.
“t work as a minicab driver there * he
said. "lmake good money, you know
But these people are my fricnds and my
family and its myduty to come to hght
the jihad with them

“Thereare many people like me in
London.” he added . “Wecollectmoney
ad all year and come and hight

e shared the compound-style house
in Dhani-Gharri with his brothers and
sisters and their families. The oldest
brather. a seniar cleric ar maulvi,also
lived in London. 0Fhis two yosnger
e

o

The highting season was comin
close, they said, and the four of them
were getting ready to return to their
civilian lives abroad

Our hostexphined the dely in the
district chiefs arrival: he was resolving a
dispute between two villiges and wauld
arvive soon

Asuccession ofbearded farmers who
had just finished their work in the helds
arvived at the houze while we waited
bringing with them a smellofsweatand
mud. They chatted about the operation
of the day befare, when one o f their
comrades attacked a Nato convoy wear-
ing a suicide vest. He had successfally
gained martyrdom by killing himself in
the operation, they said.

when Lal Muhammad, the district
chief. entered the room. all the men
jemped to attention

Lal Mehammad is a short and stern
s2-year-old madrassa teacher. In his
crisphlue shalwar qameez and dark

brown glasses it was 26-27 ))

easier to imagine
im piving a class
L

I




Standard Design Tips

 No more than three or four of anything
(colors, fonts)

 Keep it SIMPLE
 Rule of Thirds

« Infographics and templates




Futura Garamond

Mature & Professional
Clean & Sharp
Rich in History

Elegant & Understated

Great Readability
It has Personality

Helvetica Gill Sans

Warm & Friendly

Netural & Simple
Easy to Read

Even in smaller weights

IT'S BETTERWITH GILL SANS
Clean and Understated

Font Choices




Rule of Thirds




« https://www.teachthought.com/technolo
gy/46-tools-to-make-infographics-in-the-
classroom/




Questions?e
Time to play.




Thank Youl

Want a copy of this presentation?
Visit www .skokielibrary.info/handouts
where this presentation will be available

for four weeks. ﬁj




